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The Impact of Social Media Marketing Today
The Importance of Social Media Marketing and Its Best Use
Social media marketing is important as it helps marketers improve their brand loyalty. Social media helps marketers build strong relationships with different audience who end up being loyal customers. Current studies have also shown that marketers who engage their clients on different social media channels receive higher loyalty levels from them (Vinerean, 2017). Engaging customers on social media using compelling and valuable content and conversations makes customers happy and attached to a company. Social media marketing is also very cost effective. Marketers who use social media only spend their time creating content and conversing with clients. These activities require little financial resources. 
Currently there are very many social media users who seek social media recommendations for certain products before buying them.  Since most companies give their clients an opportunity to leave social media reviews on their marketing platforms, then marketers should market on social media to cater to the needs of such clients. Social media advertisement is essential as it enables marketers to connect with ideal clients. Marketers can use social ads and run them on different social media channels. These social media platforms like Facebook can help marketers identify and connect with ideal customers. Social media can also be used to increase a company’s traffic (Vinerean, 2017). This way marketers can not only maintain existing clients but also attract new clients and thus more income to themselves.
 I believe the Coca Cola’ Share a Coke social media campaign was very successful. The campaign gave the company an opportunity to engage deeply with its audience (Vincent, & Kolade, 2019). Coca cola sold bottles of coke with people’s names branded on them hence personalizing the experience these clients have when they take a coke. The campaign also gave customers an opportunity to share the coke creating connections between them.
How the Social Media Affects Young People and How Small Businesses Can Use It Best
[bookmark: _GoBack]Social media gives young people an opportunity to connect with friends whom they may not be in a position to meet at a particular time. As such friends can catch up and discuss various issues affecting them including offering each other some advice when it is required. Youths are also able to share their experiences with friends at minimal costs as they must not be required to travel to meet each other (Freitas, 2017).  Social media at the same time keeps the young people informed about everything that are happening in the world and around them.  For example, it would be easy for young people to learn of different tactics that are being used to recruit youths into terrorism. With this essential information, the youths can keep themselves away from such tricks as well as help authorities trace individuals with such ill intentions. 
Additionally, social media gives young people a public platform to express themselves to a greater audience. This builds their confidence and teaches them to speak out when they need to. Social media also allows the youth to develop social skills. It gives them a platform to make new friends. Social media is also a fun way for the youth to interact with each other while in reality they are miles away from one another. 
However, social media also gives young people a platform to act and not be themselves. Social media exposes young people to cyber bullying and is a big source of peer pressure which often results in young people being depressed and some might even commit suicide (Freitas, 2017). Social media sometimes takes all the attention of the young people including their constructive time like schooling and sporting time. The best way for small businesses to use the social media is to create brand awareness and brand loyalty.
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